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NRIEFRZ Rm T HEE R

Major Figures of Cultural and Creative Industries Development Agency’

(% 2026 43 HJEK)
(as at end March 2026)

(A.1) SCRIESRE R CLAlR) L E B BIHITH E
Projects organised or sponsored by Cultural and Creative Industries Development Agency (CCIDA)

RIS EtE EAtr? #st
CreateSmart Others? Total
Initiative?
(“CSI”)
a. FERIE HEH 868 723 1591
Number of approved projects
b. NS EREE About About About
Public participation 3 219 million 33.4 million 3 252.4 million
%732 & 1900 & 43340 & 432 1F 5240 &
bl. A% About About About
Number of participants 112.2 million 33.4 million 145.6 million
&1 (& 1220 5 #3340 = &1 (E4560 5
b2.  FEULECH ARG M BB B About N/A About
Number of viewings/ hits received in respect 3 704.1 million VS 3 704.1 million
of the websites or social media platforms* 2931 (5410 B 2731 (5410 B
b3. JRRHTEIIFIE (g T 2640 800 N/A 2640 800
Number of printed promotional materials T
distributed *
c. | AERTLIEEEHE’ 39 040 16910 55940
Number of created job opportunities®

! SCRIEESE S R CLRIER) ERBURTR 2009 4 6 H T HVRIE TR A = IR » AT 28BS E2MEH 2009 47 6 AL
TREBAIREETE - ERERAS - REPEESTEI(C 2011 £ 6 AP ARIERESTEDFTEYNVEE » DURHSCA]
B FHRHYIHE -

The Cultural and Creative Industries Development Agency (CCIDA) was restructured from Create Hong Kong, which was
established by the Government in June 2009. The major figures mainly cover the projects funded through CSI, Film
Development Fund (“FDF”), DesignSmart Initiative (has been consolidated with CSI since June 2011) (“DSI”) and the projects
directly held by CCIDA since the establishment in June 2009.

> BRERGTAER BRI EIGE SR 2 1%) - FHASRISERT ST B DU A E BB 5 8 e B & Bt o O BRI T R
#EE -

Including Design Incubation Programme (DIP) (Phase III and thereafter), Fashion Incubation Programme (FIP) as well as other
projects under dedicated funding to Hong Kong Trade Development Council (HKTDC) and Hong Kong Design Centre (HKDC).

P EFEE 2009 4 6 HEHER SRS - St B ESTEIFTER LSRR EIHVIEE o meEt BT E - R
& NVERZA R A B E AT E] DU SRR E IR IR H i SRR R RE SRR SR FR R B e HE EE
SESREAVUIHARIS(FE] 77 > NBER(A3) » R(AA) RAR(ASHJRETIIREAL A EER(ALT) T EA R B AT -

Including those projects funded by FDF and DSI as well as those projects organised by CCIDA since June 2009.  Since the major
figures for the projects under DSI, FDF’s Film Production Financing Scheme and Film Production Grant Scheme, and CCIDA’s
funded projects cannot be broken down by either CCIDA’s strategic foci or the four-pronged strategy in promoting the
development of the film sector, the totals under Table (A.3), Table (A.4) and Table (A.5) cannot add up to the figures under
“Others” of Table (A.1).

¢ B 2018 4F 4 H R 2 R SEHEHYIHE -

Only applicable to the projects approved in April 2018 and thereafter.

* BFEE ARSI RSN TRk -

Comprising jobs directly created and indirectly created.
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RIEEEETE EAtr? #st
CreateSmart Others? Total
Initiative?
(“CSI”)
dN 2 B H 39 480 190 39 670
Number of small and medium enterprise (SME)
beneficiaries
Ry N RS SE B s AR 68 700 200 68 800
Number of business contacts or enquiries created
for SMEs
B RIEE B2 NI LRI B A TSy 280 190 470
AR H
Number of awards attained by creative talents who
have participated in international competitions with
funding support from CCIDA
BEBERIB AT BOfar A SR & B e 97 200 3 400 100 600
Number of nurturing opportunities created for
creative talents and start-ups®
TEE BN AR B RE YRS HAG R 2R H 1Y About About About
B 725.3 million 2 025.3 million | 2 750.7 million
Number of TV audience in respect of awards 2497525308 | 4920525308 | 49271& 5070 &
presentation and musical programmes
AT 103 160 N/A 103 160
Number of media coverage’ R
BRI SHEE T 16 230 N/A 16 230
Number of business deals secured’ R
ERAIE R a2 43 860 N/A 43 860
Number of opportunities to showcase creations or R

talent’

R PRIAH @) /B RSN - THH(b),(b1),(b2)R1(h) F&IE > THH (3),(e) () RVUFE T A ERAPRATHY A L8 - PURIAH

(©),(d),(D),(D,G)FI(k) Sy VU T A ZE e BRI YT 8 - RN HEALRA (% - (5B DR 2R m] e B A
Remark: Except item (a) which is the exact figure, items (b), (bl), (b2) and (h) are approximate numbers, items (b3), (e) and (g)

are rounded to nearest hundred as well as items (c), (d), (f), (i), (j) and (k) are rounded to the nearest ten.

not add up to total due to rounding.

¢ NafEReat AR BRI RIT AR R Hat BRI R SR -

Excluding the opportunities provided by DIP and FIP.
T HIEAIY 2018 £F 4 H R Z IR FEREAVIAE -

Only applicable to the projects approved in April 2018 and thereafter.

THEA A -

Figures may



(A2) ARSI FEREE VAR S BT E]®
CSI classified by CCIDA’s strategic foci®

* Bl R R
# CCIDA’s strategic foci:

A - BB AT R e v Al bR

Nurturing talents and facilitating start-ups

B - BHETE

Exploring markets

C— HEBE B - B LB HIsy & F
Promoting cross-sectoral and cross-genre collaboration
D - B/ EBNRHTEMAE Z & - At e SR R A E

Promoting Hong Kong as Asia’s creative capital and fostering a creative atmosphere in the community

S RIpR SRS FEEE

CCIDA’s strategic foci” 48T
A B ct D Total
EHTHHEH 360 283 16 209 868
Number of approved projects
IN RS ERE About About About About About
Public participation 603.7 million 1 425.6 million | 26 million | 1 163.7 million | 3 219 million
296 (% 370 8 |47 14 (%2560 5 (492600 & 4711163705 4J32{% 1900
bl. A E About About About About About
Number of participants 20.3 million 37.6 million 41 000 54.3 million 112.2 million
292030 % 293 760 & 294.1 B 295430 B | &1 [F1220 F
b2, HEULE AR E TR About About About About About
BB BEE 582.7 million 1 386.9 million  |25.8 million | 1108.7 million | 3 104.1 million
Number of viewings/ hits #75 (F8270 B | #4713 (£8690 B | 472580 B | 711 (5870 B | #4731 (F410 2
received in respect of the
websites or social media
platforms’
b3. JRFHIHIRE (F i 82 ° 678 400 1181 600 101 000 679 800 2 640 800
Number of printed
promotional materials
distributed ®
BER T/EHE R E 12 770 8 670 150 17 450 39 040
Number of created job
opportunities'’
th/ N2 EE 15300 4 480 30 19 670 39 480

Number of small and medium

enterprise (SME) beneficiaries

S ERERGTABER ERTEICE SR 2 1%) - REEAER Bt EI DR AT E & B 53 e fa R B e T rh O BB T Y

JEEE -

Including the DIP (Phase III and thereafter), the FIP as well as other projects under dedicated funding to HKTDC and HKDC.
 FUBRI 2018 47 4 H R Z 12 JEHLAYIRE -
Only applicable to the projects approved in April 2018 and thereafter.
O A E RS RS Tt g -

Comprising jobs directly created and indirectly created.
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S AIBE RIS FE B
CCIDA’s strategic foci”

B Cc*

et
Total

Foth/IND RIS S TR e A
EoLveE!

Number of business contacts or
enquiries created for SMEs

30700

31 600 100

6300

68 700

@A CUESINIET Sew il
BRI AT FrEsaysarE S
Number of awards attained by
creative talents who have
participated in international
competitions with funding
support from CCIDA

200

70 0

280

=) ==& D AV
HEErIE

Number of nurturing
opportunities created for
creative talents and start-ups'!

97 200

97 200

BBV B RE RIS

LR BV RS E
Number of TV audience in
respect of awards presentation
and musical programmes

About
138.6 million
47118 3 860 &

About 0
13.6 million

#1360 &

About
573.1 million
41518 7310 &

About
725.3 million
) 71E 2530 8

LSRR TiNEAL (o

Number of media coverage'?

29 920

37 690 1180

34 370

103 160

PG SEE 12
Number of business deals

secured!?

4500

6 940 10

4790

16 230

ANl P=NUEN ] =
Number of opportunities to

showcase creations or talent!2

12 660

22 670 50

8490

43 860

abFE: + E 202344 F 1 BT R SRS ERG - M U E AR 2023F4 H 1 H R Z (R FEREHYIHRE -

§ BUEDIRS

PRIFH (a) BB BN > THH (b),(b1),(b2)F1(h) Fy&IEL - THH (b3),(e) M1 (g) Fy U 7L A E B EATHY 5 L% > DURIRH

(0),(d),(D),(D),G)FI(k) Sy VUt T A BRI AL 8 - Y EAL AR - (B8 DAL AR AT R ARSI A T A -
Remark: + This strategic focus was newly added on 1 April 2023 and only applicable to projects approved on 1 April 2023 and

thereafter.
§ Value less than 5.

Except item (a) which is the exact figure, items (b), (bl), (b2) and (h) are approximate numbers, items (b3), (¢) and (g)

are rounded to nearest hundred as well as items (c), (d), (f), (i), (j) and (k) are rounded to the nearest ten.

not add up to total due to rounding.

" EERRG TR SRR A A R R A R R T R (R e R -
Excluding the opportunities provided by the DIP and the FIP.

2 A 2018 4 4 F R (R HIEE -
Only applicable to the projects approved in April 2018 and thereafter.

Figures may
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(A3) Z{EEEFFES RIS B D EE R RES T AN B AERREE]

Other film-related projects under Film Development Fund classified by the four-pronged strategy in

promoting the development of the film sector

" (A A BTV :
# The four-pronged strategy in promoting the development of the film sector:
A- EEEBEY
Promotion of Hong Kong films
B AL
Nurturing talents
C- el EP RN AR
Enhancing audience’s interest in and appreciation of films
D - HAtEHNEBREZERRENHEE

Other projects conducive to the development of the Hong Kong film industry

(BRSSPI Rl

The four-pronged strategy in promoting dE=t
the development of the film sector” Total
A B C D
FEHHE 220 98 82 17 417
Number of approved projects
3PN About About About About About
Number of participants 5.1 million 898 000 2.6 million 38 000 8.7 million
#7510 & % 89.8 & 4260 & #)3.8 8 4870 &
BEH TIFtE s E" 2210 3480 2740 90 8 520

Number of created job

opportunities'3

d. | F/heZEEH 70 20 0 0 90
Number of small and
medium enterprise (SME)

beneficiaries

e. | Ryf/IMRBIEHYSE RS B 50 0 0 0 50
AR H

Number of business contacts
or enquiries created for
SMEs

f. | AR B SIEPELLEE 20 60 § 10 80
HIRIE A PSS IH
H

Number of awards attained
by creative talents who have
participated in international
competitions with funding
support from CCIDA

P EE RS A RS AT T IE e -

Comprising jobs directly created and indirectly created.
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(e R S SRR I E R
The four-pronged strategy in promoting 4t
the development of the film sector” Total
A B C D
g | EAIBAA K RAL A @ 2300 0 0 2 400
HIt e H
Number of nurturing
opportunities created for
creative talents and start-ups
h. | JEEBAYE S ERRAESS About 0 About 0 About
HHAG R SEET HAVBRE | 2 001 million 16.7 million 2 017.8 million
H %20 (% 100 & #71670 & %720 fF 1780 &
Number of TV audience in
respect of awards
presentation and musical
programmes

iR § BUERS -
@ BEDHS0 -
FRIA H (2) REESN » THE (0)FI(h) B4IE - THEH (o) B A A BRI EALE - UIRH ©) (D0 BIUE A E
BT 8 - H IR - (BRI BT AL A P AR ERAEE IS A HI A
Remark: § Value less than 5.
@ Value less than 50.
Except item (a) which is the exact figure, items (b) and (h) are approximate numbers, item (g) is rounded to nearest
hundred as well as items (c), (d) and (f) are rounded to the nearest ten. Figures may not add up to total due to rounding.
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(A4) BRRREAS THWEXHEREE LEETE

Film Production Financing and Granted Projects under Film Development Fund 4

a. | ERHEHEHE 75

Number of approved projects

b. | BIEHY Tt Er g HA 4875

Number of job opportunities created”

c. | ERSEYH L EE :

Number of film directors who directed a film for the first time

A | A E R 29

Number of producers who produced a film for the first time

¢ | ERNEEREET b LHIEF S 26

Number of films released at commercial theatres in Hong Kong

£ | FEAHE R BRI B B nE s i B AT R 2 8 138
Number of nominations at local and international film awards

ceremony/film festivals

8 | FEANHY R BRIV B s s LA B s B A AT H 130

Number of awards achieved at local and international film awards

ceremony/film festivals

R BER LIFREH B SR FNEARRIE AN B R EEHE - AT RHM SR AR E A & - RIS E
sHEIFTREN TAFRE 8 EH 4R 12 750 -

Remark: ~ Number of job opportunities created refers to the basic production crew and major casts. The number of job

opportunities created by the Film Production Scheme is estimated to be 12 750 if other crews involved on a part-time

basis are counted.

4 EFEE 2009 4 6 HEHYE B ERIESTE KL 2015 48 11 HZE 2018 4 2 A AV U F & BIat & Mg &Ry IHE -
AR SRR EE -

Including the funded projects approved under the Film Production Financing Scheme since June 2009 and the Film Production
Grant Scheme launched between November 2015 and February 2018. Excluding projects withdrawn after approval



(A5) BERREAS THWERNEIEERE

First Feature Film Initiative under Film Development Fund

a. | EEBEPEH 30
Number of films subsidised

b. | HERS BN EEE E 32
Number of film directors who directed a film for the first time

C. | FEAHN R PR S R AR G E R R R L B H 180
Number of nominations at local and international film awards
ceremony/film festivals

d. | FEAH 2 [P B S A S e R R L Y AT B 129
Number of awards achieved at local and international film awards
ceremony/film festivals

18

e | ENEERER L AR EH

Number of films released at commercial theatres in Hong Kong
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(B.1) SNIEECAIR EIHEEBISETERINR H AT S A2

Participants’ satisfaction level towards the projects organised or sponsored by CCIDA

RIEEETE HoA'S &=t
CreateSmart Others!s Total
Initiative
(“CSI”)
a. | EEEBEHEIOSETE B R BRI 99% 99% 99%
Eik: E=g=payv
Percentage of respondents who rated the
activities/programmes as “Excellent”, “Very satisfactory” or
“Satisfactory”
b. | ¥EES PV NE EE/ 2B EHE BE IR | 950 - 989 94% - 98% 95% - 98%

R R [E R sy e

Percentage of respondents who rated the

duration/format/content/publicity/

participation fee of the activities/programmes as

“Excellent”, “Very satisfactory” or “Satisfactory”*

c. | el EBIETEIEBERILUT HENEEE T2t © 0% | g794 - 939 77% - 89% 86% - 93%

FITTHEAIRIG ~ HRETr 55 ~ IR ~ I THE
TTHRIELIRTTEG LHVEN ~ IR~ IR

Percentage of respondents who considered the

activities/programmes helped achieve the following
objectives: Enhance Knowledge in the Business, Expand
Contact Network, Explore New Business Opportunities,
Better Understand the Industry s Position in the Global
Markets, Broaden the Scope about the Industry*

d. | s8Ry EENETEE EA RARE A A EEE S 7t 94% 939, 94%,

Percentage of respondents who rated the

activities/programmes as ‘“Definitely Useful”, “Very Useful”

and “Useful”

it B[RS AREY 362000 -

* ARnEEAR I E T EEE - T AR ESTE ) K T HA, BURIVEEE R TLEE B AR R R
EAVE L - T " A8 2£TE7§Q}FMQ'@E%}\§T+%*?E% 15 SR R 3L -

Remark: The number of respondents was around 362 000.

* Relevant satisfaction level covers five items in total. The percentages shown under “CSI” and “Others” refer to the
highest and lowest satisfaction level among those five items, and total number of respondents is used for calculating

the highest and lowest satisfaction level for the percentages shown under “Total”.

P EFEE 2009 4 6 HLHER SRS - SETEESTEIFT AR K SCAIE EHVIEE - RsETEERTE - R
& MVER AR AT RN B B FEBIETE] - DU SRR I IE H Y T B A A TR FR R e e B R
SESERAYVUIH RIS R 7y - NIERB.3) AV A AR (B.1) N HA Ay B AE 7T -

Including those projects funded by the FDF and DSI as well as those projects organised by CCIDA since June 2009. Since the
major figures for the projects under DSI, FDF’s Film Production Financing Scheme and Film Production Grant Scheme, and
CCIDA’s funded projects cannot be broken down by either CCIDA’s strategic foci or the four-pronged strategy in promoting the
development of the film sector, the total under Table (B.3) does not match with the figures under “Others” of Table (B.1).
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(B.2) ORI RIS FEREE D 2B M AR S BT H BRI EREE

Participants’ satisfaction level towards the CSI projects classified by CCIDA’s strategic foci

BRI R
# CCIDA’s strategic foci:
A - BN RAeEQIRI R FRAT =
Nurturing talents and facilitating start-ups
B - FHaTE
Exploring markets
C— HEBE RS ~ Bl I &1
Promoting cross-sectoral and cross-genre collaboration
D - HEEEERSTENAIEZES - Wit g2 Ea A E

Promoting Hong Kong as Asia’s creative capital and fostering a creative atmosphere in the community

) S =t
CCIDA'’s strategic foci
A B pan D Total
a. | HEBN/ETEINESIHE BE ROFE WE R 999, 999, 97% 98% 999,
[ & H ot
Percentage of respondents who rated the
activities/programmes as “Excellent”, “Very satisfactory” or
“Satisfactory”
b. | ¥UEER VNS B/ 2B AR EHE BB RIEE | 950, - 96% - 92% - 94% - | 959 -
RS E A sy e
98% 98% 97% 98% 98%

Percentage of respondents who rated the
duration/format/content/publicity/

participation fee of the activities/programmes as
“Excellent”, “Very satisfactory” or “Satisfactory”*

c. | BEEB BRI T BB EEET A % | g0 | so%- | sa%- | sav%- | 87%-
ff TTHHTHIH: ~ HOIERE B4 ~ RAGHTEE ~ TR THE 040, 05, 8601 92, 030,
TTHRIEEIRTTEG LHTENL ~ bR am* ’ ’ ’ ’ ’
Percentage of respondents who considered the
activities/programmes helped achieve the following
objectives: Enhance Knowledge in the Business, Expand
Contact Network, Explore New Business Opportunities,
Better Understand the Industry’s Position in the Global
Markets, Broaden the Scope about the Industry*

d. | FREE /IS A PR A I B S B 95% 95% 0% 0% | 949
Percentage of respondents who rated the
activities/programmes as “Definitely Useful”, “Very Useful”
and “Useful”

R [HAEE S A& 339 000 -
+ 202344 5 1 H Frigay RIS EE8G - W AR 20234F4 H 1 H R 2 gt E -
* ﬁ%ﬁﬂ’]ﬁﬁ&&f L FEHEE - T SCRIR RIS ARG | BURHYEUER FiZ T B R B e m R (R E
orth o T TSR ) BURHVEIBE DS EIE S N BGTRE AR R EE ot -
Remark: The number of respondents was around 339 000.
+ This strategic focus was newly added on 1 April 2023 and only applicable to projects approved on 1 April 2023
and thereafter.
* Relevant satisfaction level covers five items in total. The percentages shown under “CCIDA’s strategic foci” refer
to the highest and lowest satisfaction level among those five items, and total number of respondents is used for

calculating the highest and lowest satisfaction level for the percentages shown under “Total”.
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(B.3) Z{EEEFFEBRNVIERISEI SN2 I HEERRES T HAr B AR BH B HEAEE
Participants’ satisfaction level towards the other film-related projects under Film Development Fund classified
by the four-pronged strategy in promoting the development of the film sector

" (A B A BTV :
# The four-pronged strategy in promoting the development of the film sector:
A- HEEEAEY
Promotion of Hong Kong films
B- AL
Nurturing talents
C- fEaBl S EP IR AR
Enhancing audience’s interest in and appreciation of films
D - HAtEHMEBREZERRENHEE
Other projects conducive to the development of the Hong Kong film industry

{fe B SR SR Y DU TR SRR #st
The four-pronged strategy in promoting Total
the development of the film sector”
A B C D
a. | ¥EB)/ETEIRVERSETE B RAFE R RER 999 98% 999 999 999

EEEE S

Percentage of respondents who rated the
activities/programmes as “Excellent”, “Very satisfactory”
or “Satisfactory”

b. | HEHGEIP/ NS/ EE/SMERNGHERER | 950, - 939% - 96% - 97% - 95% -
R RN B E H b

Percentage of respondents who rated the

98% 97% 98% 100% 98%

duration/format/content/publicity/

participation fee of the activities/programmes as
“Excellent”, “Very satisfactory” or “Satisfactory”*
c. | SR EEN/ETEIEBNERI DU HEENEERA E e | 900y - 78% - 77% - 89% - 80% -
SEHITTHEAIAH ~ e B ~ RIS ~ IR
TRETHE IR LHIEN ~ Hala R am™

Percentage of respondents who considered the

92% 94% 87% 98% 90%

activities/programmes helped achieve the following
objectives: Enhance Knowledge in the Business, Expand
Contact Network, Explore New Business Opportunities,
Better Understand the Industrys Position in the Global
Markets, Broaden the Scope about the Industry*

d. | sk EEN/ETEIE €A HARE AARNEEEE 7t 08% 939, 939, 97% 949,

Percentage of respondents who rated the

activities/programmes as ‘“Definitely Useful”, “Very

Useful” and “Useful”

R RS ALY 18 000 -

* HRRRERE W E AEEE o TR E R SRR R UTESR | BURAVEEE R FUEYE B R R RS S R
BVETEE - T T AR ) BURHVEE AR E S N\ BT R AR S s R AV E b

Remark: The number of respondents was around 18 000.

* Relevant satisfaction level covers five items in total. The percentages shown under “The four-pronged strategy in
promoting the development of the film sector” refer to the highest and lowest satisfaction level among those five items,
and total number of respondents is used for calculating the highest and lowest satisfaction level for the percentages

shown under “Total”.
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(C) Bt BIERIETS B R R AR AT 8

Design Incubation Programme and Fashion Incubation Programme

satRIEE AT | REcAEE = E
Design Incubation Fashion Incubation
Programme!® Programme
a. | FEEAERA" 353 30
Number of incubatees!”
b. | EsERE AT I AEEE 329 30
Number of incubatees which have completed incubation
c. | BB A EEE MY RIHERE S H 407 17
Number of intellectual property rights'® applications registered
by incubatees
d. | BEEA RSN ESGEE 1726 73
Number of jobs opportunities created by incubatees
e | B A EERHY A K BIPRAETE S H 670 63
Number of local and international awards attained by
incubatees

10 JdE H 2006 FEEE BRI B AT SO HE AT EE —HH B E AR A B B B B T B aaR s — BIGE R -
Covering from the rollout of Phase I by the Hong Kong Science and Technology Park Corporation at InnoCentre in 2006 up to
the current phase (Phase IV) under the funding support of CSI.

U EEEARE REEREENAE -

Including those under incubation and completed incubation.

" EIFERIE - A RSN -

Including trademark, patent and registered design.



